
Guide to a 
Smooth
Auction

For any technical questions,
Contact Marc Scheff on

info@everydayoriginal.com 
by clicking this link.



Auction Page

1. Banner Image
       Wide 2000px+

2. Quote
       Either one you love or a testimonial
       100-150 Characters Limit

3. Bio Image
       500px+ at smallest side

4. 6-10 Gallery Images
       700px+ at smallest side

5. Bio Copy
       500-1500 Characters

5.1 Story of Auction Art (optional)
       500-1500 Characters / Can go along with a shorter Bio Copy

6. Description
       Height / Width / Medium / Surface / 100-500 Characters Description (Can be the 5.1 Story)

7. Relevant Articles (optional) 
       Any articles/interviews/reviews of your work that you are proud of

8. High Resolution Signature
Black on White Background 1000px at largest size

Every Day Original requires the following resources from you in order to build your Auction page.

“Greg Manchess’ “Above the Timberline” is 
a stunning and cinematic combination of 
art and novel.” - Society of Illustrators



Marketing

4 Timelapse Process Videos (Minimum)

12 Proccess Shots (Minimum)

Every Day Original requires the following resources from you in order to market your Auction.

Resolution: 720p+ (1080p prefered) Widescreen
Lenght: 30 seconds -1 minute

Recommended phases for doing the timelapse are:
Thumbnail
Lineart
Color Studies
Detailing
   
Recommended recording angles:

Resolution: 1300px+ at Width

Recommended proccess shots:
Thumbnail, Lineart, Color Studies, Detailing, Pallete, Brushwork

Flat / Full Easel Side / Full Composition Detail



Marketing
When sharing your Every Day Original Auction content, please 
post  it directly on your Proffesional Artist Page and then reshare 
on your personal profile. This way the engagements will stack in a 
single place.
We will also be sharing and advertising, and you are welcome to reshare those too!

Posting Schedule:
Start 30 Days Before The Auction
Post 1 Timelapse Video p.Week (Minimum)
Post 3 Proccess Shots p.Week (Minimum)

EDO also provides assistance with creating the copy for the posts, as well as scheduling them through-
out the week. Here is some content examples on how your posts should look like and sound like. Stay 
yourself, be natural and do your thing. 





Template Posts

Sketching out a 
#subject# for my auction 
on
@EveryDayOriginal 

#Piece Name# is a #short 

Playing around with 
#medium# on #surface# 

Small snippet of 
something awesome* 
auctioning soon.

Peek of something 
coming soon at 

*or any other adjective that suits your 
style or the work at hand.

Detail of my newest piece 
“#Piece name#” coming 

Divide your posts between ones mentioning the auction / Edo and ones 
purely promoting your piece. This way, you won’t oversaturate your 
audience with too many “sale offers”. 
 
Tag EDO (and make sure link shows up) for every post refering to us so that we can build cross-referencing 
on social media. 

@everydayorig for Twitter and Instagram
@everydayoriginal on FB



Final Piece
Do not share the final images of your art on social media before 
the auctioning period has begun.
This is reserved for people that have signed for an exclusive sneak-peek from the EDO Newsletter. You 
will be sent a post once this has been prepared to urge your followers to join up for the EDO Newsletter.

Final Image Specifications
1. Straight Shot
       Wide 2000px+

2. Frame Shot
       700px+ at smallest side

3. Side Shot
       700px+ at smallest side

4. Detail Shot
       700px+ at smallest side

5. In Real Life Between Objects
       700px+ at smallest side

1 5

2 3 4

5


